
Lauren Hooker: Thank you so much for joining me, Christina. I’m excited to have you 
participating in Freelance Academy. 

Christina Scalera: Yeah. Thank you so much for having me here. 

Lauren Hooker: Absolutely. I introduced you already, but can you give me a little bit of 
background on how you got to this point in your business and how you 
even started your business. Loaded question. 

Christina Scalera: Yeah. Those are great questions. It’s a long story so the short story is, I 
was an attorney working in-house, really dissatisfied with my job 
[inaudible 00:00:31] that story. That’s why you’re here. 

Lauren Hooker: Yes. 

Christina Scalera: Anyway, decided to go off and do my own thing and of course decided 
not to be an attorney. I wanted to go in the opposite direction, so I 
started to teach yoga. It turns out there’s not a lot of money in 
teaching yoga, especially when you’re trying to create a business and 
you’ve never done it before and you have no resource, no community 
like this one. That’s amazing that this is available to people now, 
because when I started, it wasn’t. 



  
  

You’ll cry when I tell you guys this, but I didn’t know that templates 
existed. I didn’t know that there were freelancers. I didn’t know 
anything. I literally found websites I liked and then saved up some 
money, a lot of money for a website that I didn’t even know if it was 
going to work, and got … I don’t even want to tell you how much it was 
that I spent on [inaudible 00:01:20], because I didn’t know. 

There’s lots of other people out there that need your help so I’m so 
glad that this is a community for you guys. Anyway, I started that 
website. Wasn’t making any money as a yoga teacher. Didn’t know how 
to connect with people, so I started blogging. Through blogging I 
[inaudible 00:01:39], online. It’s still hideous. I started doing obviously 
my own copyrighting, everything that you would do to have a website, 
and that was how I was introduced to this creative community. 

Then shortly [inaudible 00:01:51] started. There were a couple of 
retreats and workshops that just popped up on my Instagram after I 
started following certain people, and decided to attend some of them. 
Got even more deeply embedded within the community, and started to 
see that there was a real need for someone that not only could offer 
obviously the legal side of things, but then break it down and connect 
the dots in a way that was understandable and just really accessible. 

That was where I saw a market gap and I saw something that I actually 
wanted to do that combined not just my background, but also my 
passion which is to help people and also to enjoy the fun things that 
are part of our creative community. I love my [inaudible 00:02:36] 
emails every month. They love to see what’s in the bundle. I love that 
I’m a graphic designer from time to time and participate in all that 
kind of stuff. That’s the short story of how I got here. 

Lauren Hooker: That is awesome. I also love that blogging helped you to start your 
business. We put a ton of emphasis on that in module two. Thank you 
for that. It goes to show it’s not just for designers, it’s across the 
board. 

Christina Scalera: Yeah. I can’t even imagine running a business without a blog. It’s funny 
just I’ll do a little short aside for you guys but ... was just on a retreat 
and we working some really high level coaches. Basically, one of the 
coaches has started a [inaudible 00:03:21] within the last seven months 
has created about [$60,000] a month in profit. 
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The way that she’s been able to do that is, it’s kind of a complicated 
system, but ultimately, what it came down to, was finding some 
products to sell and creating a blog around those products to drive the 
traffic to that. It’s the same thing if you have a service. That’s how 
people are finding you. It’s how they’re staying up with you and just 
continuing to add to your business. 

Lauren Hooker: Absolutely. 

Christina Scalera: Blogging is definitely not dead. It’s just … it’s very much alive. 

Lauren Hooker: Oh, yeah. Absolutely. I agree. That’s awesome. We are going to dive in 
to legal matters today which you all, I asked Christina to come on here 
because she is so good at breaking it down simply and making the legal 
side of business not scary and intimidating which it can very easily be 
that way for us as freelancers. We’re going to dive right into contracts. 
First, very broad question, what is a contract? 

Christina Scalera: That’s a great question. A contract is simply an outline of the 
relationship between two or more people or parties. What I mean by 
that is it’s just at its bare bones, an agreement. What that means is 
that you and other parties are coming together, you’re forming this 
relationship and that the contract is just one the formal 
memorialization, so maybe you had a call, maybe you talked in person, 
maybe you’re on an email together. 

A contract just basically solidifies whatever you talked about and puts 
it into one nice neat little place that you can always go back and 
reference. You can even go back and look and see what does this 
relationship entail? I’m a list person, I really like lists … 

Lauren Hooker: Me too. 

Christina Scalera: Yeah. I like to think of your contract as a list of what it is that you guys 
are doing for each other. Maybe you’re providing some graphic design 
services but you’re not doing it for free, they’re paying you. How are 
they paying you? What are they giving you? That’s the relationship that 
you guys have. 
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I always say if, people always ask me, “Do I need a contract for this? 
Do I need a contract for that?” I say, “Is there an agreement?” “Yes.” 
“Do you want to continue to have a relationship with that person?” 
“Yes.” “Okay then you need a contract.” That’s simply because that 
contract is everything that you guys need to know about your working 
relationship so that if things go astray or if somebody has a question 
about what their relationship entails, you can always go back and 
reference that document. 

Actually, in the course materials, you guys are going to find I’ve given 
you guys there’s a client contract checklist. That’s the list that I’m 
talking about where you can go through and just check off, do I have 
this in my contract? Do I have this? That’s where you can figure out if 
you have a great contract and hopefully great relationships with your 
clients and other vendors. 

Lauren Hooker: Thank you so much for providing that too. That’s such a helpful 
resource. What would you say to … and I’m sure I know what you would 
say already, but for people who think, “Oh this is a nice person. They’ll 
never do me wrong.” How many horror stories have you heard from 
people who’re not utilizing a contract? 

Christina Scalera: This is where friendships really go belly-up because when it comes to 
money especially, there’s just so many different mindsets around 
money and what that means to people. If you’re really okay with losing 
whatever is at stake, whether it’s your photos as an electrical property 
or money or even something like that, then you’re probably fine. I 
know that’s weird to say but there’s plenty of times where I’ve … for 
example, I’ve wanted to collaborate with someone and go onto their 
platform even as like a webinar participant. I’m totally fine with them 
using that material in whatever way they want to repurpose it. 

If I wasn’t, that would be the important situation where I have a 
contract in place that tells them exactly what they can and can’t do in 
the future. Same thing with clients or friends or family. If you want to 
have that great relationship with them, it’s always easier to go back 
and say, “That was in the contract and it actually says this. We agreed 
on this.” Not “You sign this,” but, “We agreed on this together. This 
was something that you had plenty of time to look at.” 

That’s an easier conversation to have than “You told me you’re going to 
pay me $500, and I don’t have it yet. You owe me money now,” or 
sending them an invoice on PayPal and they get mad because they have 
no idea where the invoice is coming from or they forgot that they said 
they’d pay you. Those conversations are always more professional and 
always easier to have if they’re memorialized ahead of time and 
agreed upon. 
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Lauren Hooker: I think it automatically has a client take you seriously from the 
beginning. Seems so much more professional whereas if you’re just 
doing something for a friend or a client who is approaching you last 
minute. If you have them sit down and sign a contract and outline the 
terms, they often take you more seriously than they would have 
otherwise. 

Christina Scalera: I would definitely agree with that. I also think that you can charge 
more if you have a solid contract and client onboarding process in 
place. It means to a lot of people especially when they’re handing over 
a big chunk of money. As freelancers you’re working with people that 
maybe have never gone through this process before. 

To put that kind of professionalism and organization in place ahead of 
time, which takes someone no effort now with 17hats or HoneyBook or 
some other kind of client onboarding software, and have your contract 
as part of that process, it tells people that you mean business. This 
isn’t a hobby for you. You’ve thought about this, you’re conscious of 
the investment that they’re making and you’re able to confidently hold 
their hand through that process, assumingly into the future. 

Lauren Hooker: Such a good point especially the part about knowing that your client 
probably hasn’t been through something like this before. It allows you 
to not only be more professional and get them to take you seriously, 
but also outline the expectations. We talked about this in module five, 
how expectations can make or break the client relationship and the 
client experience. On that note, how can you use your contract to 
create a better client experience? 

Christina Scalera: This is one of the things that is it’s like turning into a theme of mine, 
but I really … because so many people come to me and they’re like, “I 
can’t use a contract because I’ll scare away clients” or “I don’t 
understand my contract.” I’m all about … that’s horrifying to me. I’m 
all about obviously having a contract but then, how do we reframe this 
relationship, not just with our contract and ourselves and how we look 
at the legal side of our business, but then how do we reframe it for our 
clients. 

Part of our responsibility as freelancers and as service providers, I feel 
is to educate our clients. What that means is, when your client has a 
question or even proactively before they have questions or before they 
see the contract, just say, “This is in place for both of us. This is in 
place so that we’re both taken care of and we both have a clear 
understanding of what’s going to happen as far as our working 
relationship.” 
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That’s a much different approach than just saying, “Here. Sign this 
contract” and they read the contract and it’s very one sided. You 
instead show them that … I’m a big believer in writing contracts that 
are not one sided. I don’t think that’s a good approach to business. I 
think it’s … and I’ve read so many that are that just … okay, service 
provider disappears, clients just SOL. Not to be crude, but that literally 
says in a lot of contracts that I come across, and that’s just not fair to 
your clients to leave them hanging if you decide to disappear. 

It’s helpful to point out where the contract benefits the client. For 
example, in my templates, I always say, if this what’s going to happen 
in the event of a cancellation on the behalf of the client. If the client 
decides to cancel, here’s what happens. Obviously, for everybody that’s 
different. It depends on what you’re comfortable on. Then I also have 
something that a lot of contracts don’t have which is, and again, this is 
in the checklist but what happens if you cancel? This happens all the 
time. What if you get pregnant? What if you get in an accident? What if 
you don’t want to provide that service anymore? 

Can you delegate that to somebody else? Can you farm the workout to 
a friend or do you have to provide it yourself or can you just give them 
a refund? What does that look like and really making sure the client 
understands that you have things like that in place to take care of 
them, not just yourself, so that you build that trust with them and you 
show them like, “You know what, listen. I’m really here to provide you 
with the service, not to just take your money.” 

Lauren Hooker: Right. I love that you said that because I think that takes some of the 
intimidation out and the scariness out of sending your client this 
contract that might be multiple pages long. If they know … if they’re 
reading it and know that they’re covered too, it’s not just us covering 
our butts but they’re covered as well and it’s like you said it, a two 
party contract. Probably set some of these as well. All great points. 

Christina Scalera: For sure and you mentioned something about the pages long and that’s 
why I love eSigning. Whether you’re using purely a contract platform 
like HelloSign or DocuSign, I think HelloSign is free for three contracts 
a month. DocuSign is a small monthly fee, or if you’re using a more 
robust platform that does everything like 17hats or HoneyBook, 
whatever you’re using. I love using things that have an eSignature 
component because your clients are in a digital world. It drives me up 
the wall when I get a pdf to play print and sign or even a pdf to sign. 
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It’s just because it’s so easy to sign something that someone where 
they can read it, they can initial it, and I think the best advantage is 
that it takes the pages out. They just scroll. They don’t know how long 
it is. It’s allowing you to leave a lot more in the contract, I feel like 
because … I understand, a long contract can be really onerous, it can 
be scary for your clients. If you can remove that as a hurdle, and just 
have something that includes everything that you need to know about. 
It might be on the longer side but it gets ... It’s like when you eat, and 
you eat with a small plate, you feel more full even though you’re 
eating the same amount of food that you could have put on the larger 
plate. Does that make sense? 

Lauren Hooker: Yeah. Absolutely. 

Christina Scalera: It’s just it’s a mind trick but it works. 

Lauren Hooker: I love that you said that. I think too Stephanie, was talking about 
accounting and mentioned that sending invoices and getting many it’s 
so much easier to do it all online. I know, HoneyBook combines the two 
steps of the contract and the first payment. That’s helpful too but 
making it easier on yourself and easier on your clients by having an e-
Contract. Like you said, the length just goes away. 

I’ve also, speaking about the length and the number of pages of 
contracts, I’ve also found that my clients are less intimidated by the 
long contracts because they know, they want to see that everything is 
covered. I thought they wouldn’t read the pages and pages, they would 
kind of scan it and they really do. It’s never put anyone off. In fact, I 
think it’s set them at ease that all of those bases are covered. I don’t 
know if you have any … 

Christina Scalera: I’m just nodding my head right there. You guys can’t see me but I’m 
just nodding my head because that makes a lot of sense to me. When I 
… like I hate to hear, we’ll peel back the curtain. I work with a lot of 
independent contractors in my business. When they send me a one or 
two pager, I’m like, “Man, if I were to really mess this person up, I 
could.” Not that that’s what I ever wanted to do, but there’s nothing in 
there of substance. It’s just, you’re going to pay me money. I’m going 
to give you a service. You can cancel it within 30 days. 

There’s nothing in there to protect me, there’s nothing in there to 
protect them. If you’re working with somebody who is … when I see 
that, it tells me that they haven’t taken the time to invest in some 
kind of resource, whether that’s a full 101 contract with a lawyer or a 
template or something like that. 
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It just tells me they haven’t invested. To me, it’s like getting an email 
from somebody at an @gmail account and it’s their business or going to 
their website and it’s still got the GoDaddy and the weak stuff. You 
know what I mean? It’s fine. There’s lots of people … 

Lauren Hooker: .squarespace.com. 

Christina Scalera: Right. There’s lots of people that do just fine with that. I’m not saying 
you can’t, but most of the time if you’re targeting somebody who’s 
going to be spending hundreds of dollars with you, it doesn’t really 
help your credibility when you send them something that looks like you 
made it up in five minutes. 

Lauren Hooker: Right, and the longer you’re in business, the longer your contract is 
inevitably going to get because … 

Christina Scalera: That’s so true. That’s true. 

Lauren Hooker: … you’ll find the things that you should have had in your contract but 
didn’t by trial and error. If it’s too short, it’s inevitably going to get 
longer over time anyway. 

Christina Scalera: That’s so true. 

Lauren Hooker: On that note, speaking of mistakes … 

Christina Scalera: Yeah, speaking about ... Yeah. 

Lauren Hooker: These transitions are going really well. I didn’t plan it that way. 

Christina Scalera: I know. We didn’t plan. 

Lauren Hooker: Tell me about some common mistakes that you see often with 
contracts. 

Christina Scalera: Sure. I think the number one thing that drives me up a wall is when 
people forget what’s called a merger or an integration clause. That’s 
just a fancy way of saying that you forgot the thing that tells 
everybody this is it. This is the only document that we have. The 
reason why that’s so important is because, if you don’t have this 
clause. 

 Page !  of !  8 40



  
  

Basically, an example of this would be this is, it will say integration and 
then it will say, if this is the full and complete understanding of the 
agreement between the parties or something to that effect. That’s all 
it is. It’s just a fancy word for that. This clause, what it does, is it says, 
okay all those emails, all those phone calls, all those conversations, 
the text messages, the whatever, we’re disregarding all of that for this 
document [inaudible 00:18:11]. 

A good example of this and it’s not in the creative health, but a good 
example of this was I was renting a condo at one point and it didn’t 
have a merger clause. Basically, we had negotiated outside of the 
contract a different payment arrangement because there was a 
problem with the square footage. 

At the end of it when I cancelled, he came back to me and he’s like, he 
basically lied about the square footage. At the end of it, I cancelled 
early and with all these other stuff, I was able to rely on that clause 
and say, “You know what? We have this whole arrangement going on 
outside of the contract. You didn’t have a merger clause. I’m leaving. 
I’m sorry.” 

He was just out 500 bucks. It wasn’t a big deal, but he was just out 
that money and I wasn’t going to pay it. It was okay because he didn’t 
have this clause in his contract to say, “No. Actually, what we really 
agreed on in the document, is what we agreed on” because and on the 
email it was actually … That sounds like it might be beneficial, but 
again, it goes back to this contract in the first place, which is to say, 
this is it. 

If your client’s waking up at one 1:00 a.m. and freaking out because 
she just broke up with her fiancé or she lost her job, she can’t afford 
your services anymore. She’s got to cancel. You don’t want a panicked 
email. You want her to be able to go back to the contract and say, 
“Here’s the terms of the cancellation. Oh you’re getting 50% back” or 
“Oh, crap. I’m not getting any money back, but maybe we can use to 
apply this for our future product or service.” 

You want to make sure that you have everything in there that you want 
to have in there, and nothing that you don’t want to have in there. 
That you’re not agreeing and overextending yourself for some kind of 
service and then putting that in the contracts. A good example of that, 
not to beat the set worse. A good example of that is a lot of people will 
do things like, they’ll put 60 minute, oh sorry. They won’t put 60 
minutes. 
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They’ll put something like five consulting sessions on your brand 
design. Maybe to you as the freelancer, you understand that to mean 
five 15-minute consulting sessions but your client understands it to 
mean five 60-minute consulting sessions. That’s a huge difference in 
time. 

Lauren Hooker: Big difference. Yeah. 

Christina Scalera: You want to make sure that you put that in there. Actually, this is 
leading to the next thing that people leave out, which is the numbers. 
Being really … so we had the merger and now numbers is the second 
thing that people leave out all the time. Instead of these numbers, the 
example that I just gave you is a perfect one of what might happen is 
five consulting sessions versus five 15-minute consulting sessions or five 
60-minute consulting sessions. 

What we’re talking about here, the substance or the examples aren’t 
important, it’s the substance that’s important. Just making sure that 
every number is triple, quadruple, everything checks. What I mean by 
that, is your dates, your prices, your expenses, your fees. Anything that 
has to do with money or dates is really, really, really important. You 
wouldn’t believe how often we just swap out a package. 

One for another, and we accidentally forget to change the package 
price. Before you know it, we’re charging by accident our old package 
price to a new client and we’re totally booked and overextended and 
dealing with that now. Just double, triple, quadruple checking those 
numbers. Then anywhere possible, making sure that you have exact 
numbers. What I mean by that, is not just having 50% of the total price 
or 25% of the total price, but having $5,000, $20. 

Instead of having all services will be provided within three months of 
the signing of this contract say all services will be provided by 
December 31st. Just very, very … and obviously the year, but just very, 
very exact, as exact as you can get. That will help clear up any 
ambiguity. That’s important because it’s the ambiguity that leads to 
the problems and the disputes later on down the road. 

Lauren Hooker: That is really awesome that you said that because even leaving off a 
zero can mean you’re out a lot of money. 500 is … 

Christina Scalera: And you sign it. 

Lauren Hooker: … a lot different than 5,000. 

 Page !  of !  10 40



  
  

Christina Scalera: Right. If it’s so egregious, and this is not giving you permission to not 
check the numbers tracking, but if it’s so egregious that you forgot. If 
it’s a $50,000 versus a $5,000 that’s a pretty big difference and 
obviously that was an error. But if it’s 5,000 versus 500, and the person 
has never done … they’ve never needed your service before, they 
might think it’s totally reasonable that you’re charging $500 for this. 

Again, I think that’s … if you do have a payment plan, hopefully that 
you’ll catch that mistake. If you don’t have a payment plan, they’re 
paying upfront. $500 for a payment in full, that’s nothing, so make sure 
that that zero is there. 

Lauren Hooker: Yes, and not only protecting against that or double, triple checking to 
make sure that your numbers are right for that reason to get paid the 
right amount which is the most important reason, but also because you 
don’t want your client to be looking over the contract and say, “Wait a 
second,” and have to come back to you and get you to correct it. It 
looks unprofessional. Typos all that stuff but especially with the 
numbers. 

Christina Scalera: It makes every time you have to go back like with websites, the more 
you have to click through to something, the less likely you are to 
purchase it. The more work … this goes back to the eSigning, I keep 
going back to this, but the more work somebody has to do to sign up 
with you, the bigger problems that you’re going to have. I’ve just got a 
speaker contract and they put in my name and not my LLC, which we’ll 
talk about in a second. 

I’m very adamant that any contract that I ever sign on behalf of my 
company is in the name of the company. Just because they left out 
these three little letters, they’re now three days behind because I’m 
running on a schedule and I’m signing when I can. Whereas I could have 
signed it right away, right that second, we’d both be on our merry little 
way at this point. We’re both held up and it’s probably my fault but at 
the same time, I just I can’t sign it with the mistakes in there. 

All that is to say, yes, make sure that it’s right [inaudible 00:24:58] 
because you never know what could happen. If that’s a client, three 
days later, she finds somebody else to do something similar in half that 
amount of money that you were going to charge, you’ve just lost the 
client. That could have been a really great client. Making sure that 
things are great from the start is key. 

Lauren Hooker: Let’s go on to that mistake if you don’t mind. I might be skipping 
ahead, but … 

Christina Scalera: No. It’s okay. 
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Lauren Hooker: … speaking of signing in your own name, rather than signing in your 
business name. Why is that a mistake? 

Christina Scalera: When you sign in your own … The person that signs a contract, is the 
person who is responsible. I feel like we could have a whole course 
about that and that would be probably super boring for most people. 
Just in short, what you do need to know, is that, when you sign and for 
example, if I sign as myself, I’m accepting personal responsibility and 
liability for that agreement. 

I personally agree to deliver the services or I personally agree to be 
liable if something goes wrong. If anybody has a problem, and they sue 
someone, they’re going to sue me because it’s my name on the line 
versus my company name. I know that’s hard to understand because a 
lot of us are our companies and that’s it. 

For example, where my LLC is my name, LLC, so Christina Scalera 
versus Christina Scalera LLC. Again, I just insist on having my company 
name in these contracts. That’s because then Christina Scalera LLC will 
be the one who’s signing the agreement. My company is now the one 
who’s responsible for providing the services. 

That’s important because for example when I do consulting, I don’t do 
it all myself. I do the rough outline and then my admins clean it up and 
they might send it to a client or the might send it to whomever. I don’t 
want to tell a person that I’m going to be doing it and then this person 
has an expectation that I’m the only one with my hands on it. Now 
they have the expectation that it’s my company doing it, it’s my 
company that has its hands on it and they might get an email from 
admin and not me. 

Similarly, with the liability, I don’t want to be personally liable. I don’t 
want somebody to take my house if I mess something up and they sue 
me. It’s my company that’s liable and it’s my company’s assets at stake 
if something goes wrong or my company’s insurance policy that would 
potentially cover that if something went wrong. That’s why it’s 
important. 

Then on the flipside of the contracts … so that’s kind of at the 
beginning. It’s at the beginning and end, right? You have your signature 
line but at the very beginning typically, we introduce who’s entering 
into the contract, the parties. One of the parties is you as the service 
provider, and one party is the client, as the client and so it’s Christina 
Scalera LLC at the beginning of the contract and then at the end. I am 
signing my name, so it’s Christina Scalera. Underneath that, it says, 
owner Christina Scalera LLC. I have the authority and the capacity to 
sign on behalf of my company. 
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That’s why I am able to sign personally with my name, my signature, 
but underneath that, it tells you how I’m able to do that. It says I’m 
the owner and then it says what company I’m signing on behalf of. 
Then maybe the date I signed or something like that. It’s the same 
thing for your clients. If it’s like a vendor to vendor, you’re both signing 
as your client, excuse me, as your company. 

One last thing about signatures, because that’s not actually … I forgot 
to put that in this little outline that we have. When I think about … 

Lauren Hooker: Glad we covered it. 

Christina Scalera: Yeah. As a service provider, I think it’s important to know that you have 
an interest in getting as many people on the other side of that contract 
that’s relevant people that is to say. Not putting everyone [inaudible 
00:28:52] for the sake of putting everybody on it. If you know that 
you’re working with two people or three people, making sure that 
they’re all on there is [inaudible 00:28:59] and it’s not just one person, 
is really, really helpful. 

Maybe there is three people … I don’t want to confuse people too 
much, but let’s just say you’re working with the company and it has 
three people, three founding partners or whatever. In that case, it 
would just be the one person signing on behalf of the company because 
you’re entering into an agreement with a company. Let’s just say you 
that have … you’re doing headshots of three different bloggers or 
something. 

They’re probably each going to have a separate contract with you, but 
let’s just say for the sake of this example, they all just sign the same 
contract. Each one of those people who sign, is now jointly and 
severally liable to pay you. If blogger number one doesn’t pay you, 
then blogger two is on the hook for the entire payment, not just her 
portion. 

If the first two don’t pay you, then blogger number three is on there. 
You guys are probably more familiar with this, with cosigning for cars 
or houses, like that … or apartments in college, that kind of stuff. It’s 
the same concept where if you don’t pay, your cosigner pays. 

Lauren Hooker: That’s good to know. From the opposite side, if you had someone who 
wanted to sign a contract with you and two other people, it’s good to 
know that on this end too. Thank you. Any time that you’re signing a 
contract, sign it as your business and then you … say they don’t have 
an owner line, Christina, what do we put then? Would I sign Elle & 
Company, owner Lauren Hooker or what would that look like if there 
aren’t two separate lines? 
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Christina Scalera: Using your company as an example, you would sign Lauren Hooker, your 
signature and then underneath … I’ll provide you guys with an example 
of this in the notes. You would just sign your name like you would on 
any document, you sign and then underneath it, it would say owner, 
Elle & Co LLC or whatever the name of your company is. 

Lauren Hooker: Awesome. Good to know. I know that was one thing when you spoke at 
the school of styling and I was there and you said that I was thinking, 
“Oh my goodness, I’ve been doing it wrong this whole time.” I bet that 
a lot of people who are tuning in to the class and listening to this, can 
relate to that too. Thank you. Definitely a mistake that needs to be 
avoided. Are there any other contract mistakes that people often 
make? 

Christina Scalera: Yeah. I’m just adding this to our outline [inaudible 00:31:33]. I think 
some of the other mistakes that I see really often are … we covered 
this a little bit so it won’t be a bullet point but not outlining your 
services very well. This is huge because not only does it make you look 
like you don’t know what you’re doing but it also confuses your client. 

For example, instead of just saying, I’m going to provide you with 
coaching services, what does that mean? I’m going to provide you with 
two months of ongoing coaching services with unlimited access via 
email and two one-hour long sessions per month to be scheduled via 
whatever, calumny or acuity. 

That’s a lot more specific. It doesn’t matter what service you’re 
providing. It just matters that you outline it. If you’re doing someone’s 
let’s just say you’re doing their rebrand, what does that mean? Are you 
just doing their logo or are you doing a whole color design? Are you 
doing a brand board? What are you doing? List out everything that 
you’re going to be providing. 

It doesn’t have to be the most comprehensive list ever, but it should be 
… After you’ve done a couple of these, it gets easier too. You know 
exactly what your clients get. We start we get a brand board we get 
some colors in place. You get two rounds of logo design. You have to be 
really specific with that and let them know like is that … I’m sure 
you’ve talked about this. 

Lauren Hooker: Oh, yes. 
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Christina Scalera: Making sure that you specify, two rounds means I give you one logo, 
you give me a revision, I give you another logo, you give me a revision 
and then that third one, that’s it. No more rounds of revision. Being 
really, really clear and breaking that down. That may even mean a 
good tip as if you want to have a great package, go to somebody who 
doesn’t know your business like a friend or a family member, and just 
say, “Hey. What would you think you’re getting with this?” Just let 
them read your package. They don’t have to read the whole contract. 
Just be like … and just see if you’re conveying that well. 

Lauren Hooker: That’s really great advice. I’m sure as you continue to use the 
contract, you’ll figure out really quickly what you forgot. You’ll get 
better and better at it with time. 

Christina Scalera: Yeah. For the first six months of what I was doing now, and I’m an 
attorney, I would always go in and pretty much every person that I took 
on as a legal client, I was changing that contract every single time and 
just tweaking little tiny things. Again, this eSign stuff, I was able to do 
that really quickly and used to save it as a template, and just replace 
my old one. It was super easy to do. I would encourage you guys to do 
that and not be afraid to make changes. That’s not a mistake on my 
list. 

People are so afraid to make changes because they’re like, “Oh I got 
this reviewed by an attorney or I bought this or whatever.” If you feel 
like you need to have something extra or you should delete something, 
are you going to make a mistake? Maybe, but you know your business 
better than anybody, so make sure that you understand that. If you 
don’t understand something, put it in a language that you understand. 

If you think you need something extra, put it in something that your 
clients would understand or that you could understand. If you need 
examples, this is there’s an old school way of drafting contracts and 
there’s a new school way. I like the new school way which is no 
legalese. I use a lot of examples in my contracts. 

If I think that clients … This is a good example of an example, if clients 
are running into problems, over and over again, they just don’t 
understand what it means, break it down for them. Give them an 
example of what’s happened. You don’t have to name the client that 
didn’t listen to you. You can give them an example of, if you do this, 
then this is what happens. Don’t be afraid to add something 
conventional. 

Lauren Hooker: I love that you say that. Sorry Christina. My cat is right behind the 
computer and she will not leave. I will cut this out but oh my goodness, 
she’s driving me nuts. Let me not … 
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Christina Scalera: I think you should leave it in. That’s really cute. 

Lauren Hooker: Oh my goodness. Back to mistakes that you make on contracts. Are 
there any others that you would recommend steering clear of? That you 
can get it right at the first time so that you hopefully don’t have to 
make as many edits. 

Christina Scalera: Yeah. I know. I think the ones that we’ve covered are the big ones. The 
last thing I’ll say, is just make sure that your cancellation and your 
termination provision is really clear. Obviously, there’s no such thing as 
a perfect contract. You can’t account for every situation ever. That’s 
the kind of thing that your clients are going to be looking for hopefully 
when they sign your contract. Just making sure that it’s clear. It’s like 
website privacy policies, which we’ll talk about later. 

You can say anything you want in your contract. You can say, “I’m never 
going to refund you for anything, whether I’ll provide you with services 
or not. Hopefully it doesn’t say that, but … 

Lauren Hooker: It may not be the best, but … 

Christina Scalera: Make it really clear. If you had a website privacy policy, which is a form 
of a contract, people are getting on to your website, and they’re using 
it under your rules, and so, you’re telling them exactly what you’re 
going to do with their information. You can say you’re going to sell it to 
everybody that ever asks for their information. As long as you tell them 
that upfront, it’s fine. 

It’s just making sure that if you give them back a refund, if you give 
them back 50%, how do you calculate that 50%? Do you give them, 
maybe not a refund, but you give them a credit for future products or 
services, what does that look like and just make sure that your 
cancellation, your termination policy is really clear and in one spot. 
Because what I see a lot of times, is that people would have a section 
with fees or cost payments, the money stuff. 

They’ll have a little blurb about their refund or cancellation policy and 
then later in the contract, they’ll have a whole section about the 
refund or cancellation. Another mistake, I guess, the last one that I’ll 
cover here is that if you had … and this is like contract drafting 101 
when I was in class and layers it all the time, so it happens. Just 
making sure that things aren’t ambiguous by stating something once. 
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Making sure that you don’t have something stated more than once. Like 
that refund policy in the payment terms and then later on in the 
contract under some other section. The reason for that, is because it’s 
just it’s nearly impossible to have exactly the same thing. Even if you 
had the exact same thing, then why would you have it in there twice? 
We don’t want to have two things in there that are almost the same 
and then they’re not quite the same, so we don’t know which one to 
follow if there’s a cancellation. It’s that kind of thing is what we’re 
trying to avoid. 

Lauren Hooker: That’s great to know. Before we move on form contracts, I want to 
mention that for you guys, I’m putting the link in the resources section 
to Christina’s templates that she has for contracts. That will be in 
there as well. Anything else that I forgot about Christina before we 
move on from contracts? 

Christina Scalera: I think we have covered a lot. Contracts are just … it’s an interesting 
thing because it’s definitely something that you can use to your 
advantage in your business. Not just to protect yourself, but also like I 
said, to create a great client experience. I would encourage you guys 
to play around with them and see where they fit in well with your 
business. Don’t forget to review them like once a year or just go back. 
If you haven’t looked at it, if you’re just sending out a template, not 
really looking at it, not really making changes. 

Don’t be afraid to update it. I love doing this in Google docs and 
actually I’m moving all my templates from just like Word files onto 
Google docs … 

Lauren Hooker: Oh, that’s awesome. 

Christina Scalera: … so providing purchasers with that. If there’s a change or I want to 
add language, they will have the most updated version at any point. I 
encourage you guys to do the same thing. If you don’t want to use … a 
Software-as-a-Service, SaaS provider like HoneyBook, or 17hats, 
whatever you're using. I think there's also Dubsado. 

If you're not using any of those, then just know that you at least keep 
an up to date version in Google Docs that you can access it any time, 
and then obviously add to at any time. What I was doing before was 
like saving all these Word versions, and then I had five different word 
versions. I didn't know which one with the latest, and it was a mess. 
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Lauren Hooker: Yeah, I'm a huge fan of Google Docs, so I love that you said that. 
Moving on from contracts to setting up your business legally, and of 
course, this is going to look different, whether you're in the States or 
you're in the UK, or where. Based on your country and your location, 
this is going to look differently, but Christina, how do you recommend 
going about doing this? Where do you start? 

Christina Scalera: I think the place that you start is to determine the liability your 
business is likely to encounter. For example, if you are a … I don't know 
that you have anybody in here that is a baker or a caterer, or some 
kind of professional that works with things that cause allergies, and 
hives and things like that. People that would probably be somewhere 
where I immediately get some kind of liability insurance for any kind of 
health claim like that, that would be where I would start. 

Obviously, if you have an online business, the risk of something like 
that happening is really, really low, but what is high is your risk of 
ripping somebody off. We'll talk about intellectual property a little bit, 
but it happens to the best of us. Unless you’re really big, you’re an IP 
attorney, and you’re very conscious of it, it's just, it's going to happen 
to you. 

You’re accidentally going to regram a picture that you shouldn't have 
used or think that you're giving somebody credit on a blog post, but you 
just ripped it off, or use a photo that you weren't supposed to, or a 
font you weren't supposed to. That could happen really easily, where 
you don't have a license to use the font. 

What you really need is something that protects you in case of some 
kind of intellectual property claim against you. That’s not something 
that most general liability policy … I'm not a [inaudible 00:42:12] 
agent, but that's something that not a lot of general liability insurance 
providers will have are from the start. You have to ask for it, so make 
sure that you … Does this … What does is this protect me? 

They’re sales people, so they’ll be like, “Oh, it’s great. All these other 
stuff, and just ask them, what about intellectual property? Just make 
sure that it is a policy that includes that, or be really, really diligent 
about not using other people's property, even if you think that they're 
going to love it, and they're going to super happy. All it takes is just 
that email to start with, and to say, “Hey, can I use this?” More likely 
than not, they’ll be like, “Yes, of course. Great.” 

Lauren Hooker: I've even seen … 

Christina Scalera: For Instagram followers. 
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Lauren Hooker: Yes. I've even seen her liability and had this in my own experience, 
with naming some of my products or services, you even have to be 
careful there, that people’s … 

Christina Scalera: Yeah, that's a great point. Intellectual property, [inaudible 00:43:12] 
really in the sphere of trademarks and copyrights, so copyrighted 
materials or blog posts and pictures. Something that maybe if you took 
it out of context, you wouldn't really know who created it just by 
reading it or by looking at the picture. 

Trademarks are source identifier. Any time you can smell something 
like the Cinnabon smell in the mall, or any time you can see something, 
like the Tiffany Blue is actually a trademark of Tiffany's, or more 
commonly is in the case of names or taglines, or phrases that you see. 
You could hear B-School and you're not likely to think of … in our 
sphere, you're probably not going to be thinking of like Harvard 
Business School, they’ll be thinking of Marie Forleo's B-School. 

B-school is a trademark of Marie Forleo's company, and so exactly right. 
Is just doing a simple search on whatever name you're thinking about 
for a program, or obviously your company, that's a great tool to use. 
We'll talk more about this in the IP section. But those are all concerns 
that you could have starting an online business, and just making sure 
that you have that, that general liability insurance. 

I don’t know [inaudible 00:44:28]. We’ll come back to that, but we're 
talking about really starting your company legally. To start that, you 
only need to do one thing, which is actually to get started, and then 
the liability issues come in because if you're in America or doing 
business with Americans, we're very litigious and things happen. 

Lauren Hooker: Yes. 

Christina Scalera: I would say that step number one, I used to say this, step number one 
is always contracts, that's why we started with that, because you can 
get your clients to waive a lot of their liability away. But you can't 
necessarily get somebody to waive their trademark claims against you 
when you use their name. 

Having that general liability insurance in place is always a great tool. 
Then if you can afford it, I would definitely get an LLC. I don't think 
there's any reason not to unless you're in California, or for whatever 
reason, in your international jurisdiction, it's just it's so expensive. I am 
an attorney here in the States, so I’m not dealing internationally, so 
this LLC stuff might to be as applicable, but certainly the contracts and 
the insurance is. 
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People always asked me like, when do I need an LLC. I always tell them 
as soon as you can, because the cost to enter that arena is so low. I 
mean there's … It doesn't take much time, and it really isn't … even in 
California, in the most expensive state [inaudible 00:45:48] dollars a 
year. In most States, like don't be scared. Most states are $100, or $150 
to get started. 

Lauren Hooker: Right, it’s not too expensive. 

Christina Scalera: Yeah, so California, I don't know why they do that. It really isn't a huge 
expense every year, and so just to maintain that LLC, and to have that 
protection, it also comes with business advantages. You can get … In 
the US, you can also get a tax ID number, and if you are an LLC, you’ll 
hook that up to your LLC. If you’re not an LLC, you can still get a tax ID 
number. 

Just to recap so far the steps to starting that business is one, just get 
started. Two, look at that insurance, what's available to you that even 
if you don't have an LLC, you're not entering into contracts as your 
personal self still have something to rely on if something goes wrong. 
Somebody sues you, somebody threatens to sue you. Then three, 
getting some kind of corporate formation, whatever that looks like for 
you. 

I talk about LLCs a lot because they're really, unless there is some 
extremely compelling reason, your business is just so different than 
anything else with out there. There really isn't any reason to pursue 
anything but the LLC. 

Lauren Hooker: Yeah. 

Christina Scalera: The reason why I say that is because here in the States, you elect to 
special tax filing status out of that LLC. That's the fourth step, really is 
figuring out what makes sense for you as a business. Do you continue to 
file all your taxes as what's called a sole proprietor, which you are by 
default, or do you elect to file your taxes as an S corporation? 

Once your company is making $30,000 to $40,000 in revenue, it's time 
to go talk to an accountant. Just making sure that you talk to 
somebody about what your tax liability looks like. That's not something 
that we could cover here, because it's going to be different depending 
on what state you're in. Depending on do you have physical products? 
Are you just start doing services? All that stuff is going to come in too. 
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If you do, if you are making some real money at a certain point, and 
you want to reduce your tax burden, it's worth looking into alternative 
tax filing statuses. Just to be clear, an LLC is the type of entity that 
you are, but you can file your taxes as either your tax filing status is 
either a sole proprietor, or an S corporation. It's not like you're 
changing your corporate entity, you're still an LLC. 

Lauren Hooker: Right. Yeah, that’s … 

Christina Scalera: Because a lot of people think … 

Lauren Hooker: Yes, they do and I was I was confused. I went to an LLC and was 
confused at how tax filings worked, and it's really not very much 
different than filing your taxes regularly, just taking into account all of 
your business. It is but, but I’d like to say too, for everyone, for this 
step of the process of setting your business up legally, it's important to 
do your research, and to contact the right people too. 

This isn't necessarily something that you want to guess that, and it's not 
very fun to tackle these tasks, but you’ll have so much more peace of 
mind if you put in the steps, and do the work, and get it set up right 
from the beginning instead of trying to backtrack. 

Christina Scalera: Yeah, and we've provided you guys with a breakdown of … because a 
lot of people want to be fully protected, and so they don't really 
understand how the different statuses and everything work. I didn't 
really see anything online I could link to. What we're going to give you 
guys is a chart, and maybe you're looking at it right now, and I’m … 

Lauren Hooker: I will put it on here, yes. 

Christina Scalera: Yeah, you guys should be looking at a chart right now, of the liability, 
and you can see which entities for … and again, this is assuming that 
you guys are small businesses, solopreneurs, maybe working with a 
partner, not like big companies that are taking this course. It gives you 
a breakdown of the liability, and then it gives you a breakdown of the 
tax burden. 

At what point and you'll see these charts are inverted, so one’s triangle 
down, one’s triangle up and so you can … It'll be a lot more clearer 
looking at this what your burden, your tax burden is potentially under 
each formation and also what kind of liability you have as far as getting 
sued or covering expenses in a lawsuit. 
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I hate to say it but it really is just a part of our business and I take it 
for granted that a lot of us work online or we just do topical things. 
But unfortunately even this morning, I just got off a call with a girl. 
Without telling you too much of what happened, basically she is a 
freelancer and she caused some damage to her physical structure and 
it was literally the second time she has ever done her services. 

It was a total accident, just a free thing and she didn’t have an LLC, no 
insurance. It’s great that you guys are here listening to this today 
because she is potentially looking at a couple of $100,000 worth of 
damage that she doesn’t know what is going to happen. Whatever 
happens to her is unfortunate, but also I am not trying to scare 
anybody, it’s just that we take it for granted because everybody else is 
doing this kind of stuff that work will be fine. In reality it is something 
that we need to consider if we are going to do this, if this is our 
livelihood and even if it is a hobby right now. 

Lauren Hooker: Right. Yeah and that LLC having it if someone comes after you, they’re 
suing the LLC and they are not taking from your personal finances so 
any assets you have whether it’s your house, your car, your savings, all 
of that, right Christina? 

Christina Scalera: Yeah. So long as you are operating as an LLC. You can’t just have an 
LLC and then you use your company’s bank account as your own bank 
account. When you create an LLC or any cooperate entity, if you decide 
to do something different so by default you’ll be a sole proprietorship. 
That is a non-entity. That is not an entity. You still assume personal 
liability there. 

Partnerships are the same exact thing but worse. I can talk about that 
in a second. Basically we’ve also provided you … you guys should be 
looking at a chart right now of what all these things do and how you’re 
liable and how you’re not. Then the breakdown of the cost or what 
circumstances would have to happen for things to change. Basically I 
think we got started on this because we were talking about what 
you’re looking at and what we want to avoid any time. We’ve taken 
the steps to get our business to take advantage of that as just like an 
extra bank account. 

That’s exactly what we do not want to do. The reason for that is 
because if we treat our company or our company assets as if they are 
owned by us personally, so will the court systems. If anything happens 
they are going to say well, you didn’t really treat your company like a 
company. You used it like your personal bank account. Used your PayPal 
account as your personal PayPal account and your business and 
personal stuff. 
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That’s the number one place I see this happening, so if you’re cringing 
listening to these, don’t worry. It’s okay. You’re not the first person. 
You won’t be the last. Just get a separate PayPal account using that tax 
ID number, the EIN number. Get that. That’s what we’re talking about 
here. 

Lauren Hooker: I’m making notes on this too you all as we go through and I’m three 
years in so you just continue to keep learning but that’s great to learn. 

Christina Scalera: That’s why this is such a great resource. It’s really all in one and I know 
this is probably overwhelming which is why I would just recommend 
everybody come back and break this down. The thing is we tell … we 
have stories about legal and accounting and any kind of numbers, 
things that we tell ourselves that we’re not good at, that we don’t 
understand, that we’ll never understand. 

For me that was personal finance and I know this is an aside but I got 
into some debt and I just said it’s because I don’t understand this. It 
actually turns out that you just need to listen and practice this a lot. It 
might take you three or four passes of this course to start to 
understand and become familiar with the concepts, especially if you’re 
trying to do this all at once. I would take a break right now and come 
back to this after you get lucky or something. 

Lauren Hooker: Yes. You’ve earned it for making it this far but yeah, that’s so true. I 
think a lot of times we get intimidated and we can use this as an 
excuse that ignorance is bliss. But not if somebody comes after you and 
is trying to sue you or something goes wrong. So it is worth putting the 
time and the effort into doing it right the first time and getting things 
set up correctly. Thank you for walking us through that. I will also put 
these charts. You all have access to all the slides anyway module after 
module, but I will make separate boxes or whatever and module 
resource … 

Christina Scalera: Yeah and you can download. 

Lauren Hooker: … so that you can download these charts specifically and walk through 
them too. 

Christina Scalera: The 5th step is to just go through, edit your contract as your business 
grows, remember to revisit it. Set up reminders in your calendar, do 
this at least once a year. I like to suggest that you do it four times a 
year but I’m also realistic so if you’re going do this once a year, do it. 
Then the last step is to use your tax ID number, your EIN, your 
Employee Identification Number is what EIN stands for. 
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Use that to get a business credit profile started. You can do that by 
going to it’s called Dun & Bradstreet and they’ll get a credit profile 
started for you. It’s not as simple as just setting it up, you actually 
have to start earning some money and the way you do that is with 
secured credit. This is an advantage because obviously you want to 
start creating a profile for your business so that, I don’t know that you 
ever want to sell it, but if you did, it’s available or if you want to get a 
loan one day, you can do that and it’s not seen as a personal liability. 
It’s seen as a business liability. 

The way that you get the secured credit is you start ordering $50 worth 
of stuff from Qual.com, from ULINE, where they sell packaging 
materials and there is a lot of office supplies stores. You can be 
creative but just tell them, “Hey, I’d like to set up a business account 
with you.” It’s like that old school. I have horses and so when you go to 
the feed store the farmers will have an account set up and they would 
just invoice some at the end of the month for everything. 

It’s the same kind of thing with ULINE or Qual or there is some other 
providers out there. I don’t have the full list but basically going to 
them and just saying I’m going to buy this on ULINE credit and then you 
pay it off immediately. The $50 that you spend you just pay it off so 
you’re not spending anymore, you’re just building credit with that 
particular vendor and then from there you can start to go bigger and 
bigger and bigger. 

Eventually if you want, you can apply for a loan or a credit card 
completely separate and distinct from your own credit so that your 
business has its own score, its own credit profile and your credit isn’t 
ever pulled when you’re looking for these kinds of liabilities in your 
business. 

Lauren Hooker: That’s awesome. So helpful to know. Thank you for running through 
these six. You’ve talked about contracts and legally setting up your 
company and now let’s talk a little bit about intellectual property 
because no matter what you’re doing as an online business, you have 
work that you need to be protecting. How would you … Let’s start out 
with defining intellectual property. What is it? 

Christina Scalera: Intellectual Property or IP, I just call it IP, is a series of a couple of 
different protections that are available to you here in the US and 
abroad. Basically what we have in this suite are trademarks, 
copyrights, trade secrets, trade dress and patents. I put minus trade 
press. [Inaudible 00:58:22] you want to trade press with other people 
but you might want some trade dress so that is what comprises IP. Let’s 
just get through and break down what each one of those things are and 
how they apply to your business. 
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I’ve put the two probably most important and relevant ones up at the 
top which are trademarks and copyrights. Just to break it down a lot of 
people think that trademarks and copyrights are the same thing or they 
get confused, they’re not really sure what is what, they seem really 
similar. Somebody in my audience once called copyright trademark’s 
boyfriend which I thought was pretty funny because they are not the 
same. It’s not the same person, it’s not the same concept but they are 
very related and intertwined. 

Lauren Hooker: It’s hilarious. 

Christina Scalera: Yeah. Trademarks are simply anything that is a … what is considered a 
source identifier. What that means is that when you look at a sign and 
you see a logo on it or a name on it, you can immediately know what 
that store or what that place is selling. For example you drive your car 
down the road and you see maybe Exxon or a Chevron or if you are 
abroad, I don’t know what you have over there. 

You see a gas station sign and you immediately know to associate 
certain things with that. So you know they’re going to have gas, you 
know they’re going to have maybe some convenient store. So you can 
identify that logo or that name as the source of that good, that 
product. Take that out of the situation. You might just be browsing the 
internet and see a list of sponsors at the end of a page and you see 
their logo or name and you immediately recognize. 

We see this a lot with the wedding world like [inaudible 01:00:04] as 
featured in and then they’ll have Style Me Pretty, Once Wed, all of 
those things. We just see their logos and we automatically know what 
those things are. We don’t assume that they are a gas stations, we 
know that they are some kind of blog that has to do with weddings that 
features a certain kind of aesthetic if we’re in the industry and more 
familiar with those things. 

Those who don’t know what trademarks are, so a trademark can be 
literally anything that identifies a source of a product or a service so 
Tiffany Blue is a trademark of Tiffany’s. I think I mentioned earlier the 
Cinnabon smells is a trademark of Cinnabon. 

Lauren Hooker: That’s wild. 
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Christina Scalera: Yeah, it is really … It’s cool and then obviously our capacity, we’re 
dealing mostly with our logos or the logos that we create for clients 
and names, so the name of a program. Even if you haven’t created a 
logo yet, maybe you just have a website page or just an idea or 
concept at this point and the name that you have is considered or it 
could be considered as trademark because it identifies the source of 
whatever it is that you’re selling. 

For example Freelance Academy, is even though it’s not registered, I’m 
presuming it’s not registered at this time. That would be something 
where people see that name and they know in our relevant industry 
that is Lauren Hooker’s course. Freelance Academy, that’s course. We 
have a scale of trademarks so sorry Lauren, it’s on the descriptive still. 

A stronger trademark would be something like for example Apple where 
we don’t necessarily think about apples anymore. We think about 
computers, but in 1970 whatever, we would have thought about … if 
somebody said the word Apple, your first thought would have been 
about a fruit, not a computer but now they’ve branded it as such so 
that when you hear the word Apple or you see that distinctive logo 
with a little bite taken out of it, you know exactly what it is that is 
being referenced there. You know it is The Mackintosh Company. 

That’s what we’re talking about here with trademarks versus 
copyrights and copyrights are anything that is your original work that is 
fixed in a tangible medium. I’m going to break that down because that 
sounds really fancy. All that means is that when you create a blog post 
or you have some painting or some art work or design or pattern, 
anything that maybe hasn’t become, it’s weird because they can 
overlap and ‘ll explain how in a minute. 

Anything that maybe people wouldn’t look at it and know exactly what 
was promised especially if it was taken out of context. For example if 
you just copy pasted on of my blog posts and you put it on somebody 
else’s blog, you wouldn’t think twice about it. You would know that or 
you would think that that was just that person’s blog post or if you 
took a pattern of yours and it was maybe put onto … let’s say you’re a 
surface pattern designer. 

You have those notebooks or the fabric and design a pattern that goes 
onto the fabric or those notebooks or maybe you guys have seen it on 
laptop covers or any surface that we’re talking about here, cell phone 
cases. The repeating pattern is on that or the artwork that’s on that is 
considered a surface pattern and so that what I’m talking about but it 
applies to any kind of design or art. 
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That is something that could be copyrighted where it’s not necessarily 
something where we would look at that pattern or the art work and 
say, “Oh, that’s so-and-so’s artwork or that’s so-and-so’s pattern,” but 
it gets a little confusing here because it could be right? If you use the 
same pattern over and over and over again in all of your branding, that 
could be something that we consider a trade dress. 

If you use it as the hero image on your blog or as the back front of your 
blog, something like that, it could cross over into the realm of 
trademarks which include trade dress. At a certain point, something 
that enjoys copyright protection could also become a trademark of 
your brand. Generally speaking when you’re creating these kinds of 
patterns or you’re writing a blog post, all of those things are … they’re 
covered by copyright and not trademark until they become something 
where you can look at them in the abstract. 

Maybe on … you get picked to be a speaker at an online summit or 
something and that pattern is the background of your image. People 
can recognize that before they even recognize your photo. That’s a 
good example of how that’s become a trademark. That’s the difference 
between the two. 

The really good news about both of these is that here in the United 
States, you can actually enjoy protection without a registration and 
there is a lot of benefits to registration which we’ll get into. If you, 
just by using this trademark or just by creating a blog post or creating 
a pattern, you have certain rights and protections in the work. They’re 
not as extensive as if you were to register them but as soon as 
something is created, like a pattern or you write that blog post, even if 
you haven’t published it yet, there is still copyright protection that is 
attached to that. 

What happens is if your server were to get hacked and all of your blog 
posts were stolen and taken and put on someone else’s website, that is 
still copyright infringement even if you haven’t pushed the publish 
button yet. That’s what we’re talking about here with copyrights and 
then with trademarks in the United States and it’s not the same thing 
in a lot of European jurisdictions. 
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If you are in Europe or some other jurisdictions … You know what 
Lauren, I’ll give everybody a list. We’ll put a list in here right now and 
I’ll just … for the major countries. You guys hopefully right now we’re 
looking at the list of where it’s based on use somewhere it’s not. What 
that means is that when it’s based on use, it’s typically a good idea to 
start using something that you have a reasonably good understanding 
that someone else isn’t using right? Because if you’re using someone 
else’s trademark, you haven’t gone into a search or looked at anything 
else out there or found something or even better had a professional or 
an attorney to do the search for you to really clear it. 

Then once you have that information in hand, you make a good 
educated decision to go ahead and start using that trademark even if 
you can’t afford a registration yet. Because again, even if you’re not in 
the US and you sell in the US, you have customers or clients or you 
have courses in the US or whatever it might be, then this is still 
important because based on where those people are, where they are 
buying from, you could still have United States trademark protections 
attached to it based on your use. 

Again, if you know that you’re not … you think that you’re not 
infringing on someone else because you’ve done the search or you’ve 
done the research, it’s a good idea to start using it typically because 
that … we go by first use stay here in the US and Canada and so it’s … 
Basically what I’m trying to say to you guys is in so many words, it’s not 
something that you have to file for a protection of, when you go to file 
for your registration. You will declare when you first use it and if you 
were the first user, typically you will get the registration even if there 
is someone that’s come along after you and applied for registration. 

Now, there’s a lot of other steps that go into that if there is already a 
registration or a pending registration for the same or a similar name 
even if you’re the first user but that’s probably a little bit too 
complicated for people to deal with on their own. That’s probably the 
time to look into hiring an attorney. Registration is … I don’t know if we 
want to cover that yet but … so that’s the difference between 
trademarks and copyrights. It’s definitely an area where there is a lot 
of questions and so I expect questions in the Facebook group. 

Just tag me and just let me know what questions you do have and if 
something isn’t clear to you how we can clarify that. When you’re 
creating any kind of intellectual property with you are a copywriter or 
a graphic designer or a web designer, we need to figure out who owns 
that because if you don’t have anything in your contract and maybe 
this is what you want. I actually ... it’s a smart business move to just 
factor it into the price that you’re charging your consumer. I don’t like 
it when people charge on the back end for extra things, it’s better to 
put it in as a flat rate fee. 
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Lauren Hooker: You’re right. 

Christina Scalera: Whatever it is that you’re charging, if possible. I don’t know what 
you’re pricing theory is. It really rubs me the wrong way when 
somebody does all this work for me and then obviously I know ahead of 
time with the contract. It just rubs me the wrong way when they quote 
me something and then they say but it’s going to be maybe an extra 
whatever for this and an extra whatever for that and an extra $500 for 
the copyright. 

It’s like put it in there from the start. If you think people are going to 
block at the price and again this is not a module on pricing but I just 
make a payment plan because it makes it easier for people to pay. Just 
including … factoring in the fact that your client is going to want that 
copyright. They are not going to want you to retain the copyright, 
release assign it to them. It’s called assignment. 

Where you’re comfortable doing that if all possible, obviously this, I’m 
not saying definitely sign your copyright away. I’m just saying if it’s the 
right business move for you, these are the things to take into 
consideration. The fact you’ve created something like a patent that 
you could potentially use on other things and so in that case if you 
wanted to retain the copyright, you would just not assign it and license 
it to the client indefinitely, forever, whatever the terms of your license 
with them. 

Or if it’s something the client wants to be able to use exclusively, then 
you factor them into the price and you just, you can have it as a part 
of your sales pitch and say, “You know what, I was going to use this for 
X, Y, Z. You want it exclusively, that’s great. I’m just going to roll it 
into the package price and it’s going to be this much more.” Those are 
the kinds of things that you can do and that you can consider when 
you’re working with people. The trademark, you don’t really have 
much control over because that’s something that they’re building 
goodwill in so it’s not something that you really necessarily assign to 
them. 

Just considering that as you’re creating your client contract, as you’re 
working with people and just knowing that your work … I know it’s hard 
to believe if you’re just starting out and you’re like, “Who would buy 
my patents” or you designs or whatever, but people are out there and 
they want to see it and you might want to sell it at a certain point. If 
it’s important to you to maintain ownership over those [inaudible 
01:11:34], then that’s just something to consider in fact [inaudible 
01:11:37] because a lot of times we’re working as an independent 
contractor in a freelance situation. 
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Again if we don’t state anything explicitly in the contract, the 
assumption, the justified assumption is that it’s going to the client as a 
work for hire. Unless the client somehow contracts out of that privilege 
that they have. Those are just some things to consider as you’re 
looking at client contracts and your client relationships. 

Lauren Hooker: Yeah, I love that and outlining again everything in that contract. It 
always comes back to the contract. 

Christina Scalera: Yeah. It almost does and so just to wrap up really quickly, we have, 
okay so we have IP which again is trademarks and copyrights and trade 
secrets and trade dress, and patents. The ones that we’re going to 
mostly be focused, the ones that we focus on are trademarks and 
copyrights because those are what’s most applicable. There’s literally 
entire law school courses that take up semesters and semesters that 
could go over all this stuff. 

I don’t want to bury you guys in information, but at the same time I 
think it’s really important for you to know that you have valuable 
property, even if it isn’t a car or a house. It’s called intellectual 
property for a reason. Just knowing … Again and I think it’s really 
important to just briefly touch on these last three which is trade 
secrets. I know we live in a community over competition, but it’s 
important to support each other not to give away your trade secrets 
and I’m a firm believer in this. 

If you use a certain program or you use a certain vendor, or wholesaler, 
or something like that that you have taken a long time and effort to 
get to that point or know what those things are, don’t feel bad for not 
giving that away. That’s smart business and as a business owner, I know 
that we live in a collaborative environment, but you’re not necessarily 
hurting that other person by not sharing. 

There are certainly other things you can do. You can give them other 
resources. You can support them, but I’m definitely of the mindset that 
there’s certain things in our business that we just … It’s maybe 
something that we’re willing to give away, but for a paid value, so 
don’t feel like you have to give everything away. Maybe it’s a course 
that you could have and if it’s really valuable to that person, they’re 
willing to purchase that course or they’re willing to work with you one 
on one. Just know that your trade secrets are something that actually 
is considered valuable under the law. 
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Then finally we touched on trade dress which falls under trademarks. 
That’s the way the packaging or the way your website or the way your 
store front looks. For example Waffle House, I don’t know if you guys 
know Waffle House, but they have a very distinctive owning and that’s 
registered as a trademark for their trade dress, so that’s an example of 
[inaudible 01:14:34] patents. 

That’s something that if you have something that is patentable or that 
you’re considering a patent, there’s no ifs, ands or buts about it. You 
need a lawyer involved. That’s not something that I’m covering here 
because I don’t know if it’s as applicable, but I know that there is 
certain patents protection in place if you do have some kind of 
invention. I think that’s pretty much it as far as it goes with 
intellectual property. 

I think the only other thing that you guys should know about is that 
there are some, if you want even greater privileges and benefits to 
using your work or if you have something that’s really legit, so let’s say 
you’ve been in business for two years. You’ve been using the same 
name or logo, that’s a good idea to start looking into some trademark 
registration protection. 

That just affords you a broader swathe of protection because if you get 
a federal registration, it’s considered that you’re using it in all 50 
states in the US or wherever else you’ve registered abroad. That might 
be a good option for you and everybody always asks about costs. 
Trademark registration typically costs anywhere from $1,500 to $5,000. 
I would say the average one is somewhere around $2,000 when all is 
said and done. 

The reason that it varies is just because there’s different search costs, 
different attorneys are better, worse at it just like any other profession 
out there. There’s good graphic designers, there’s bad ones, there’s 
great ones, same thing with attorneys. It’s no different. Then there’s 
also the variable of what else they find. If there’s a lot out there it 
might be a little harder to get that and so that’s why it might be on the 
higher end of the spectrum, but just to give you guys some idea just so 
you can start budgeting for it, that’s where it’s at. 
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Basically you’re looking at that initial upfront cost, but not too much of 
a back end cost. Every 10 years you pay a renewal fee and right now 
it’s set at $400 with the government. Every 10 years 400 bucks, maybe 
some trademark monitoring in between. You’re probably looking at a 
cost of about, after the initial registration, about $100 to $200 a year. 
It’s really not a huge, huge investment, but it could be something that 
in the long run is very valuable to your business if you do decide to 
license your trademark, or you become Chip and Joanna Gaines and 
everybody wants to use Magnolia on everything. Those are things that 
are important to remember. 

Then with copyright registration, copyright registrations are super 
cheap. It’s $35 for a single work and $55 for a collection. For example 
if I were a painter and I registered one paining, that would be a single 
work. If I registered a whole collection of things, that would be 
considered a collection. I would pay more for that collection. I would 
pay $55 rather than $35. It’s actually the single work that enjoys more 
protection and that’s just because we’re looking at the entire 
registered work. If you have 10 paintings that are registered, someone 
rips off one, they’ve only ripped off 10% of your work. 

If you have one painting that’s registered, they’ve ripped off the one 
painting, they’ve ripped off 100% of your work. It’s a good idea if 
you’re seeking a registration to consider that and then on top of that, 
just to know the benefits of registration, which are you don’t have to 
prove damages, which just means you don’t have to say, “I lost X many 
dollars of sales because you use my, you used my painting and you sold 
it whatever on your artsy site and everybody went there instead of 
mine and so I lost $500.” 

That can be really, really difficult to prove, especially when a lot of us 
don’t even have a concept over our numbers and how many units of 
whatever we typically sell. The registration just eliminates all that and 
you can just declare, once it’s registered, you can just declare an 
amount up to $30,000 if it’s accidental and up to $150,000 if it’s 
willful. 

For example if a big company came in and they knew it was yours, this 
happens all the time, that would be something that would probably be 
willful because they purposely were coming in and looking for people 
to rip off because they just figured nobody would find out, or they’re a 
little guy and they wouldn’t do anything. Those are just some things to 
consider if you’re looking into [inaudible 01:19:01]. 
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This is something that you could even have a VA do. It’s really not a 
complicated process to register a copyright. That’s the advantage. It 
just is a little more expensive. I recommend to people that they build 
this into their costs if that’s possible. The way that I recommend that 
happens is if you’re a photographer, you’re working with a family, you 
just build the collection, the $55 into your cost to them and maybe 
whatever VA processing cost you have. 

Then you don’t register all the photos because again we’re looking to 
have just the most important ones and a good way to know which ones 
to register are what gets pinned a lot, what gets shared a lot. Those 
are the ones that are likely to get ripped off, not the ones that nobody 
comments on and nobody really cares about. Those are the ones that I 
recommend you seek protection for just because those are the ones 
that again are just more likely, you’re more likely to see them on a 
billboard somewhere. 

Lauren Hooker: Awesome. Just make sure that you’re protecting your work and your 
intellectual property. If it comes time, be sure to register the 
trademarks and the copyrights as well. Christina has a bunch of great 
resources on her blog too about all this information, and I’ll be sure to 
link to that in the resources section as well, but the last thing we’re 
going to cover is keeping your site and your newsletter safe. 

Christina Scalera: Yeah, for sure. This is something that we just take it for granted. We 
overlook it all the time and this is ... if you guys want the article, it’s 
on the Ellechat blog. 

Lauren Hooker: Yes. 

Christina Scalera: I think it’s called, Is Your Website Breaking The Law, or something 
dramatic. 

Lauren Hooker: Good title. 

Christina Scalera: All that’s to say is that we here in the States, but also in basically any 
country, maybe not really tiny ones or something, but every country at 
this point has laws surrounding the internet, and what you can and 
can’t do and that just ... you guys know like the spam that was bad in 
the early 2000s, and all this other stuff that happened, it all led to 
these laws all across these countries. 
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Basically what you need to know is a couple of things. You just have to 
have a couple of things in place to keep operating as an online 
business, so you never get in trouble, and you just don’t have to worry 
about it. These are kinds of things that you just set and forget and 
they’re not really a big deal. The first thing to know about are ... I’ll 
just go through the list really quickly and then we’ll circle back around 
each one. 

The first thing is the terms and conditions. The next is the privacy 
policy. The third is the CAN-SPAM or something similar in your country, 
the CAN-SPAM Act. Then the final one is to make affiliate disclaimers. 
You’ve probably even seen some of this stuff, but just to go through 
and give you an example of what each of these things are. 

The terms and conditions that we’re talking about here, this is the 
contract that you have with the visitors to your website. Your website 
is like your storefront, and it’s your  ... you can do whatever you want 
with it. It’s your domain literally, no pun intended. When you have your 
terms and conditions, you’re just telling people what they can and 
cannot do, and it’s helpful to have. 

We just talked about intellectual property. It’s helpful to have 
something that says, “Yeah, you can use my photos with credit. No, you 
can’t.” You can say, “You’re not allowed to do this on my website. You 
are allowed to do this. If you’re such and such kind of person, if you’re 
here to spam me, you’re not allowed to contact me.” 

Whatever it is that is what you want to convey to the public and how 
they would like ... how they are allowed to use your website is what 
will be contained in your terms and conditions. I have a template, but 
if you don’t want to go that route, if you just want to do it old school 
way and piece it together, there’s great resources available in big 
websites that have fantastic terms and conditions policies. 

I know when I was doing my research and drafting mine, I would look at 
stores like Anthropologie and I would look at Target, and I would look 
at big stores and retailers that have to deal with a lot more legal 
problems than I do and just see what they have in there, and don’t 
copy them, but get some influence and figure out what topics I needed 
to talk about in mine. 

That’s the important thing to know about a terms and conditions page 
is it’s something that you’ll probably create once, and maybe review 
every year, maybe every other year. Just make sure that it’s still up to 
date and that you still are allowing use of certain things or not allowing 
use. That’s a helpful thing to have just on the footer of your website. 
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Then usually lumped in with that is the privacy policy. All a privacy 
policy is, is a ... and you have to have a privacy policy according to the 
Federal Trade Commission who regulates communications in the United 
States. This is important even if you’re abroad, because if you have 
anybody that comes to your website from [inaudible 01:24:14], if 
you’re in Europe somewhere and you have visitors from the United 
States, this still applies to you and vice versa. 

If we are in the Unites States and we have visitors from other 
countries, there’s a reasonable expectation and provided the US has 
more stringent laws than most countries on this. If you’re complying 
with US law, you’re probably complying in other places as well. We just 
need to be mindful of the fact that we’re collecting people’s private 
information. We’re collecting their name. We’re collecting their email 
address, potentially their address and phone number if we have a 
store, their credit card information. 

Maybe we do surveys. Maybe we ask them questions on our blog. Even 
if you don’t even have a contact form, but you have comments on your 
blog, or some other way for your audience to communicate with you, 
you have to have a privacy policy. It doesn’t matter what it says as long 
as it’s true. You could tell them in your privacy policy, “Yeah, I’m going 
to take all your names and email addresses and sell it to lists 
everywhere.” 

Lauren Hooker: It might not be the best idea, but you could. 

Christina Scalera: Right. 

Lauren Hooker: You could, privacy policy. . 

Christina Scalera: Right, but where we really run into problems is where you say, “You’re 
not going to disclose this information with any third party ever.” That’s 
impossible, right? Google Analytics is getting this information. 
MailChimp or ConvertKit or whoever you use for email is getting this 
information. Those are all third parties. 

It’s really easy to, “Oops, we said we weren’t going to [inaudible 
01:25:45] this thing and we are.” You just need to read it, and make 
sure you understand it, and then make sure that you’re compliant with 
it. That’s something that you should be reviewing at least once a year. 
Again, whatever it says it’s fine. You just have to disclose that to the 
public as they’re using your website. 
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Then we get to somewhat related is the CAN-SPAM Act here in the 
States, and to my knowledge, Canada, Australia, the UK, Europe, or 
European countries I should say, they all have something similar. The 
way to very easily be compliant with the CAN-SPAM Act so that nobody 
reports you, or you don’t get an FTC fine or something like that, which 
I’ve never heard of happening, but the FTC fine, I’ve heard of people 
getting reported for spamming their email lists, but the way that you 
just are compliant with this is you use a reputable service provider. 

Even MailChimp is free and it has all of the things in it that you need. 
The only thing that I really see people running into problems with is 
that they don’t have an address, or they make up an address, or they 
use a coffee shop as an address. I understand, you don’t want to have 
your public address getting sent out there to the world, but at a 
certain pint you are running a business, and again this goes back to the 
fact that we’re little, we take it for granted. 

No one’s probably going to see it for a while, so we just do things under 
the radar, but at the same time, that’s actually not allowed. You do 
need to have some kind of business address, and what I recommend 
is ... and you might do this. If you set up your own [inaudible 01:27:16] 
and you have to declare a registered agent, you’re going to have a 
public address. If you have a trademark, or copyright registration, 
those are all public addresses. 

You’re going to run in to a situation ... and not to mention Google SEO. 
If you want to boost your SEO, put an address to your business. It 
doesn’t have to be your address. I would encourage you not to use your 
address, but you can certainly go to some mailing store. UPS I think has 
mail boxes that are P.O Boxes, but they don’t have P.O Box. I have an 
office and a co-working space and I use [Inaudible 01:27:48] and I’m 
able to use that on all my public communications and trademark 
applications, things like that. 

Lauren Hooker: That’s awesome. 

Christina Scalera: It’s important to ... Yeah. This doesn’t have to cost you a lot. This is 
probably like a $75 to $150 a year investment. We’re not talking about 
a ton of money out of pocket. To me, having that piece of mind 
knowing that I have my address on everything, I’m compliant and if 
somebody were to show up at midnight, they would be sorely 
disappointed because I am not there. It’s not my house. 
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Those are the kinds of things that we’re looking for. Just making sure 
that you’re not, I don’t think anyone’s BCC’ing everybody who signs up 
for their email list, just making sure that you’re using a reputable 
email provider for any kind of newsletter or communication that you 
have. Then finally on your blogs, as you start to get some more traffic, 
you’ll probably want to have some affiliate commissions coming in. 

If you’re going to recommend a book, you can use Amazon affiliates or 
whatever it’s called. If you like ConvertKit, you can tell the world 
about it and you get paid for it. 

Lauren Hooker: Yes. 

Christina Scalera: If you need some stock photos and people are like me, they always ask 
me, “Where did you get your stock photos?” Creative Market, and they 
have an affiliate link. That’s great. I love affiliate links. I think it’s a 
good idea to use them, but you just have to disclose that you are using 
affiliate links, because there’s a certain connotation that comes with 
that, which is that you’re getting paid and so you’re more likely to 
refer it. Maybe that’s true. Maybe it’s not. It’s not true for me. I only 
refer things that I believe in. 

Lauren Hooker: Me too. 

Christina Scalera: Yeah. I wouldn’t expect any less of you particularly. You can do it in a 
really genuine authentic way. I think my affiliate disclosure says 
exactly that, like these are affiliate links, but I was going to disclose 
them anyway, so I may as well get paid. You have to say somewhere on 
there that you are getting paid or that it’s an affiliate link, or if you’re 
running sponsored blog posts that it is an ad, or that it’s sponsored in 
some way. 

I see a lot of people on Instagram and they have the hashtag ad, which 
actually is getting filtered out of ... I know on Twitter and Instagram 
with the new algorithm changes, if you have that hashtag in there, it’s 
actually getting pushed to the bottom of your feeds. 

Lauren Hooker: Oh wow. 
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Christina Scalera: Yeah, they just changed that I think less than a month ago. They’re 
looking ... they’re actively looking for things that are ads or sponsored 
posts, because obviously they want you to go through their advertising 
platform. Yeah, just being careful that you are disclosing it, but then 
being mindful that these things change, right, like that just happened 
with the hashtag ad. People are going to have to now get a little more 
clever about how they disclose that it’s some kind of ad while still 
maintaining the integrity of their recommendation. 

Lauren Hooker: Yeah. I don’t think … actually when people tell me that they have ... if 
it’s someone I trust and enjoy following along with, I want to know that 
it’s affiliate links so that they can get credit for the purchase. 

Christina Scalera: Right. 

Lauren Hooker: It actually encourages me to go through their link if I like them, 
support them, and want the money to go to them, and I was going to 
buy it anyway. I’ve only found it to be helpful. 

Christina Scalera: That’s good to know. Yeah, it’s funny you say that, because I’ve always 
been very hesitant and resistant to disclosing. I know that I have to, 
and so I do, but it’s ... as you’re saying that I’m like, “Yeah, I actually 
have even specifically asked people for their affiliate link before so 
that I know that they get something.” 

Lauren Hooker: Right. Exactly. I think if you’re hesitant to put that on there, I think 
you shouldn’t be. My two cents for what it’s worth. 

Christina Scalera: Yeah. 

Lauren Hooker: It’s [crosstalk 01:31:32]. 

Christina Scalera: This is really fun, Lauren. 

Lauren Hooker: Yeah. 

Christina Scalera: I hope you guys have all gotten something out of it. I know that this is 
not something that you deal with on a daily basis, so I want to continue 
to extend ... help all the courses live. 

Lauren Hooker: Thank you. 
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Christina Scalera: If you guys have questions just tag me and I will answer as best as I can 
in the Facebook group. If for whatever reason I don’t see it, and you 
want to email me, Hello@christinascalera.com is my email address and 
so I can get back to you. Obviously I don’t give out legal advice, but if 
you do have a question about the content, and you don’t understand 
something, I’m happy to clarify that. 

Lauren Hooker: Thank you. 

Christina Scalera: Yeah, if they do need ... if it is a situations where they need something 
like a trademark registration, or legal advice, that’s certainly 
something where you can come to my website and just set up a free 
consultation, but ... 

Lauren Hooker: Right. 

Christina Scalera: The dogs are barking. 

Lauren Hooker: Cats, dogs, this has been a great recording. 

Christina Scalera: [Crosstalk 01:32:24] edit this out. 

Lauren Hooker: No, I think I might leave it in, but this was so helpful, Christina. Thank 
you for jumping on and sharing your wisdom with us. Hopefully it set a 
lot of you at ease and just helps you figure out what you need in your 
business, because I know when your starting from scratch, even now 3 
years in, it’s helpful to know how I can protect myself with clients and 
on the internet. I really appreciate all of your wisdom, Christina. Thank 
you for taking the time to share with us. 

Christina Scalera: Yeah, of course. I’m happy to. 

Lauren Hooker: Guys, I’m putting all of the resources that we mentioned throughout 
this talk in the resources section. All the links will be there, a link to 
Christina’s site and her blog so you can check out more articles and 
everything that we talked about. Guys, that’s a wrap on Freelance 
Academy. Thank you so much for taking part in this course. I hope that 
you took a lot away from it, not only these module lessons and videos, 
but also the other resources provided throughout the course. 

 Page !  of !  39 40



  
  

I love getting feedback, so if you have anything that you particularly 
loved, or wish that I could have done differently, I would love to hear 
it. Please feel free to shoot me an email or let me know in the course 
community. I would love to hear from you. Thank you again for taking 
part. Best wishes with your freelance business. Please know that I’m 
routing for you every step of the way. 
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